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The  Guide  to  Trade  Paperbacks,  Manga 
and  Original  Graphic  Novels! 


Graphic  novels  are  the  fastest  growing  segment  of  the  industry  and 
GRAPHIC  NOVEL  SCENE  provides  the  info  that  comics  readers  want  to 
know!  What’s  in  print?  What’s  it  about?  Find  information  valuable  to  libraries 
and  essential  to  comic  book  stores.  Including  news,  reviews,  a  price  guide 
and  more. 
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DON'T  MISS  A  SINGLE  ISSUE! 
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Peter? 

Turner:  Absolutely.  I  was  able  to  be 
more  free  to  do,  and  to  not  do,  certain 
things.  I'll  never  do  smoke  or  clouds 
again  because  he  does  them  just 
phenomenally.  Certain  aspects  of 


tinuity 


Turner:  Covers  are  a  totally  different 
animal.  You're  trying  to  accomplish  a 
feeling  and  a  mood  and  a  theme  in 
a  strong  single  image  that  is  going  to 
encapsulate  the  whole  feeling  of  a 


can  do  all  throughout  the  book  to  help 
make  the  story  better.  A  cover  is 
different.  I  find  that  it's  the  biggest 


covers  that  to  try  to  make  something 


done,  or  to  what  someone  else  has 


with  new  stuff  is  tough.  Some  things 
I  do  repeat,  not  completely  repeat  but 


Turner:  I'm  usually  not  a  big  fan  of 
repeating  a  panel  that  is  inside  of  the 
book.  You're  going  to  see  that  when 
you  open  up  the  book  anyway.  I  like 


Ekos,  that  would  be  great.  Soulfire 


twice  the  impact  of  the  beginning. 
I'm  really  looking  forward  to  drawing 
that  book.  Other  companies?  Jeff 

I'm  looking  forward  to  doing  his  cover. 
Joe  Mad  and  I  were  just  talking  last 


doing,  so  that  sounds  like  fun.  A  lot 


look  like  in  3-D  and  realize  what  your 
stuff  looks  like  in  a  different  medium. 
My  mom  is  a  sculptor.  For  the  Aspen 


bust  that  we  did,  she  actually  took 


my  drawings  and  took  an  outline  and 
put  them  into  the  sculpt  and  sculpted 


a  profile  looked  like  until  she  actually 
put  it  into  the  actual  sculpt.  It  ended 


sculpt  will  look.  Some  things  will  look 
good  in  2-D  that  will  not  look  good 
in  3-D.  Certain  shapes  don't  translate 


very  well.  You  have  to  know  which 

Sketch:  Some  of  those  things  may 

people  want  to  see  a  Michael  Turner 
drawing  brought  to  life. 

Turner:  Some  of  the  things  in  my 
style,  I  don't  like  what  it  looks  like.  It 
might  look  good  in  2-D  but  I  don't 
like  that  in  3-D.  There  are  always 
certain  things  that  you  are  fighting 
with.  You  want  it  look  like  what  you 
are  doing  but  not... weird. 


Sketch:  Is  there  a  difference  in 
approach  to  designing  statues  and 
action  figures? 

Turner:  With  statues  you  have  to 
do  more  of  a  dynamic  pose.  It's 

oriented  shot.  With  a  toy,  that's  for 
the  kid  to  do.  It's  for  them  to  put  it 
in  a  pose.  So  you  do  it  more  straight¬ 
forward,  do  the  articulation  and  let 
them  go  to  town.  A  statue  has  to 
look  good  without  being  able  to 
move.  For  toys,  there  are  certain 

things  you  can  add  to  it  to  still  make 
it  representative  of  my  work. 


drawings? 

Turner:  I've  been  very  fortunate 
to  work  with  people  that  want  us 
involved  in  all  of  the  steps  of  the 
process.  We  see  the  stages  of 

approvals.  We  don't  have  final  kill 
approvals  but  I  wouldn't  want  that 
anyway.  I'm  pretty  easy  to  work  with. 


SCRIPTING 


ILLUSTRATION 


Short  Rounds 

by  Mitch  Byrd 


COMMOTION  IN  THE  MOTION 
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would  be  small  on  anything  in  the  vicinty  as  compared  to  someone  running  into  a  pyramid  of 
oranges  at  the  Piggly  Wiggly.  Oranges  everywhere! 
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LETTERING 


Comic  Book  Lettering 

by  Ward  LeRoc 


SPECIAL  EFFECTS 


Special  effects  are  when  a  letterer  is  asked  to  add  to  the  illustration,  whether  it's  to  move  the  artwork 
around  or  to  add  emphasis  to  a  panel  or  character.  Some  special  effects  can  be  as  simple  as  adding  an 
arrow  with  lettering  inside  of  it  or  adding  a  3-D  effect  to  lettering  to  make  it  stand  out.  Remember, 
though :  you're  only  adding,  not  trying  to  steal  the  show. 


CONVENTIONS 


Conventions  As  Promotions 

By  Bob  Hickey 


WORKING  OUTSIDE  YOUR  ROOTH 


When  we  at  Blue  Line  Pro  set  up  at  a  convention,  we  meet  a  lot  of  creators  v 
times  I  have  had  the  pleasure  of  seeing  many  of  the  new  projects  that  these  cr 
gives  me  the  inside  scoop  on  these  projects,  something  that  I  take  back  to  Coi 


and  pass  along  to  our  local  customers  about  what's  happening  with  a  book,  I 
the  creators  are  as  people,  all  important  factors  sometimes. 


>mics2Cars,  our  retail  store. 


Working  outside  your  booth  at  a  convention  can  be  just  as  important  as  sitting  behind  your  table.  Spending 
time  dropping  off  samples  of  your  books  to  a  dealer  can  pay  off  when  that  dealer  places  his  orders  and 

when  sending  out  a  postcard  or  flier,  reminding  retailers  that  your  book  is  being  offered  and  that  it's  in  the 

comics  to  their  customers.  If  they  don't  sell  anywhere  but  at  conventions,  then  putting  them  on  a  mailing 
list  won't  help  you  much.  However,  you  never  really  know. 


that  can  save  you  money  and  can  print  a  better  product  to  finding  other  professionals  who  could  help  you 
with,  say,  lettering  or  coloring,  you  never  know  what  morsel  of  information  you  can  glean  from  somebody 
else  in  the  Biz.  You're  going  to  find  that  many  other  creators  have  had  the  same  problems  as  you  have 

Key  point:  don't  neglect  your  booth/table.  At  the  last  convention  I  walked  by  the  tables  of  a  couple  of 
creators  I  wanted  to  meet  and  look  at  their  projects,  etcetera,  but  I  could  never  catch  them  at  their  tables. 
They  didn't  have  a  sign  saying  when  they  would  be  back  at  the  table,  so  I  never  got  the  chance  to  meet, 
talk  and  look,  as  I  had  hoped.  *sigh*  A  simple  sign  could  make  your  Seat  Time  at  the  table  more  valuable. 
You're  directing  fans  to  be  at  the  table  when  you're  there. 

Placing  fliers  at  the  front  of  a  convention  with  your  table  information  on  them,  coupled  with  some  really 
cool  artwork  could  help  send  potential  readers  your  way  with  very  little  effort.  I've  noticed  that  if  you  make 
one  side  of  the  flier  look  like  a  print  (with  maybe  a  piece  of  artwork  and  your  book's  logo)  and  then  place 
your  booth  info  and  your  contact  information  (email,  web  address,  etc.)  on  the  back  that  many  more  fans 

So,  at  your  next  convention,  work  the  booth  and  work  the  floor  to  make  the  most  that  you  can  from  your 


WE  WANT  W1I 

TO  JOIN  THE  FUND! 


The  Comic  loek  Legal  Defense  Fund  is  a  non  profit,  tax-exempt  organization  dedicated  to  defending 
First  Amendment  rights  exclusively  for  comic-book  professionals  and  in  comic  hooks. 


retailers  whenever  their  rights  to  free  speech  are  threatened.  By  becoming  a 
Member  of  the  Fund,  you'll  be  supporting  the  rights  of  creators  to  create,  ^ 

1  1  1 '  1  f  licsrir^dioose.  Ann.^,1  ±sL 


_ _ _ read  the  kind  of  comics  they  choose.  Annual  ^  to,  «  ' 

»rship  dues  go  straight  to  the  Fund's  War  Chest  for  future  cases.  The  J 

Member  Cad  features  art  by  Evan  Dorkin  and  Sarah  Dyer  and  is  your  f  7W  | 


ticket  to  CBLDF  Member  Events  < 
more  info,  visit  our  web-site  or  c 

$25  Today  Can  Help  Keep  Comics  Safe  For  Tomorrow. 
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Review: 

ART  TUTORIALS 


to  odd  effects  or  style  to  the  finished  art. 

Get  it.  It's  worth  your  while,  especially  if  you  intend  to  pursue  the  art  of  Digital  Inking.  This  CD  packs  a  lot  of 
hands.. .and  on  this  CD. 


ILLUSTRATION 


Short  Rounds 


CHARACTER  SKETCHES 

(FUNCTIONAL  CHARACTER] 

Character  sketches  are  the  drawings  we  make  to  reference  characters.  We  can  look  for 
future  story  involvement  and  how  the  character  would  work  in  the  context  of  the  story. 
You  know,  how  the  character  functions. 


i mmmm 


If  you  hove  a  character  that  changes 


Characters  can  be  things  as  well  as  people.  If  you  want  certain  things  to  stand  out,  then 
give  those  things  distinctive  looks.  And  those  distinctions  might  be  things  you  would 
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Letters  Forum 


LETTERS 


twist  his  i 
feature. 
Bob 


i  Sketch 


Just  making  sure  my  ad  will  be 
in  the  next  BLP  magazine.  I  sent 

never  received,  please  let  me 


Chris  Reihe 


Chris, 

I'll  check  to  see  if  your  ad  is  in 


B. 


I  am  a  very  talented  artist  (I 
went  into  the  advertising  world, 
though!).  I  can  draw  anything 
(I  was  a  storyboard  artist  for 

my  "chops"  up  with  sketches  for 

other  way  to  use  this  blessing 
God  has  given  me.  Please  send 

kiddos  and  am  very  confident 
about  my  work  (not  Mitch  B.  yet, 
though). 

Kevin 


Sounds  like  you've  put  in  the  time. 


ing  for  an  artist.  The  best  way  to 
get  into  this  biz  is  to  get  published 

right  people  see  your  work. 

The  problem  that  you  may  have 
(and  I  realize  this  because  I  have 
the  same  problem)  is  the  kids. 
They  don't  leave  a  lot  of  time  for 
working  after  hours.  Good  luck 
with  your  future  adventures. 

Bob 


As  I’ve  stated  in  the  past.  Sketch 
is  an  ongoing  experiment.  We  will 
continue  to  try  different  things  in 
design,  publishing  and  printing  to 
make  this  the  best  magazine  we 


result  of  a  miscommunication  in 
the  bindery.  And  I  wasn't  happy 
with  the  photos,  either.  The  next 
few  issues  will  be  a  flat  stock 
mostly  to  offer  a  different  view  of 
the  articles.  Many  artists  will  see 
their  projects  on  a  flat  stock  rather 
than  glossy.  Color  will  return  with 


Hello, 

I  just  received  my  first  issue  of 

happened?  This  is  not  the 

scribing  to.  My  December  issue 

color  and  was  printed  on  glossy 
paper.  My  new  issue  has  no 
color,  no  glossy  paper  and 
muddy  pictures.  Is  this  what  I 
should  expect  in  my  future  is¬ 
sues?  I  don't  mean  to  be  whin¬ 
ing,  but  what  happened  to  your 
beautiful  magazine?  I  don't  like 
the  look  of  the  new  magazine. 
Plus,  the  card  stock  it  was 
printed  on  won't  stay  folded.  If 


I'd  like  to  take  this  space  and  say 
thanks  to  all  the  readers.  You  have 
been  very  patient,  and  we  appre¬ 
ciate  it.  Sketch  is  on  a  bi-monthly 
schedule  and  with  the  new  people 
involved,  it  should  stay  that  way. 
Bob 


Send  all  your  letters  and 
questions  to:  Sketch 
Magazine,  1 66  Mt.  Zion  Road, 
Florence,  KY  41 042 
or  email 

sketchletters@bluelinepro.com 


Next,  I  did  3  sketches  to  work  out 
the  rough  composition  of  the  poster 
(See  C).  I  got  my  idea  to  take  shape 
and  determined  a  few  other  ele¬ 
ments  I'd  need  to  complete  the  art¬ 
work.  Based  on  the  quick  studies,  The 

age,  flanked  by  a  deco  style 
cityscape  at  the  bottom  of  the  poster. 
I  also  needed  a  logotype  and  type 

spirit  of  the  character  and  time  pe¬ 
riod.  I  was  ready  to  hop  on  the  iMac 
and  begin. 

The  "I  Really  Love  My  iMac"  Sidebar: 
A  major  perk  of  digital  illustration  is 

it  allows  you.  While  I  usually  finalize 
pieces  fairly  closely  to  my  initial 

develop  fluidly.  Often  I'll  have  an 
idea  partially  fleshed  out  and  be  able 
to  start  the  final  piece,  knowing  I  can 
adjust  and  add  elements  on  the  fly. 
Also,  this  method  allows  me  to  con¬ 
tinue  distilling  details  and  experiment 

is  as  uncluttered  and  as  interesting 
as  possible. 


of  the  poster.  I  started  out  by  creat¬ 
ing  a  new  document  in  Adobe  Illus¬ 
trator  and  designating  a  few  new 

character,  buildings,  the  logo,  etc. 
Then,  I  mixed  a  few  color  swatches 

scheme  for  the  poster.  Dark  brown, 
yellow,  tan  and  a  few  spots  of  deep 
orange  seemed  to  capture  the  spirit 

few  blocks  of  solid  color  to  the  back¬ 
ground,  scanned  the  tight  character 
sketch,  and  imported  it  into  my  Il¬ 
lustrator  document  (See  D).  I  set  the 
transparency  of  the  sketch  layer  to 
multiply  and  started  to  trace  (yeah, 

neath  the  scan.  This  way,  I  could  see 
both  the  scan  and  the  graphic  shapes 
that  make  up  the  body  of  The  Wasp 
at  the  same  time  (See  E).  Using 
white  highlights,  negative  space  and 
contrasting  colors,  I  tried  to  give  The 
Wasp  as  much  pop  from  the  back¬ 
ground  as  possible.  (You'll  notice  I 
eventually  abandoned  the  idea  of 
having  The  Wasp's  left  hand  come 
to  rest  on  his  hip.  I  thought  it  clut¬ 
tered  the  composition. ..just  one  of 


Illustrator.) 


DESIGN 


WASP 

"W-ASP 

WASP 


lAlnsp 

WASP 


the  letters.  I  also  applied  orange  gra¬ 
dients  to  the  letterforms  to  give  it  just 
a  little  more  depth.  I  then  angled  the 
type  (common  on  a  lot  of  movie  post¬ 
ers  of  the  period)  and  built  a  color  strip 
at  the  bottom  of  the  poster  that  a.) 
gave  me  space  to  add  fake  movie 
credits  and  b.)  masked  off  the  rough 

Wasp.  A  tagline  that  captured  the 


angled  to  match  the  main  title,  fake 

and  my  personal  logo  was  re-colored 
to  stand  in  for  a  movie  studio's  logo 
(See  J). 


Lastly,  I  included  a  few  more  enhance- 
its  to  finish  off  the  poster.  First,  I 
darkened  the  bottom  of  the  sky  by 
adding  a  gradient  and  setting  the 
blending  mode  to  "multiply"  in  the 

more  depth  and  pushed  The  Wasp  to 

a  wispy,  curvy  strip  of  clouds  to  the 
night  sky  and  made  the  spotlight  beam 
semi-transparent  so  you  could  see  the 
clouds  through  it.  On  a  whim,  I  quickly 
created  a  little  flying  saucer,  angled 
it,  and  cloned  it  at  different  sizes  to 
simulate  a  fleet  of  invading  martians 
flying  into  the  city.  Again,  I  multiplied 

Wasp's  legs,  to  make  the  logo  pop  pop 

trick  of  old  poster  artists,  I  added  a 
glow  around  The  Wasp.  The  poster  was 
finished  (See  K). 


Hope  you  enjoyed  this  quick  look  at 
some  of  my  techniques  and  influences. 
Feel  free  to  check  out  either  one  of 

at  strongstuff@excite.com  with  any 
questions.  And  don't  stop 
sketching... ever. 
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